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KonnekTnBHas MOHOrpadgoms NocBsWeHa BonpocaMm TEOPUN 1 NPakTUKMN CO34aHNS
LN3aHEePCKOro 1 peknamMHoro 06pasoB B KOHTEKCTE 9CPEKTUBHBIX BU3YasbHbIX
KOMMyHumKaumii. lNMokasaHbl obnactu nepecevyeHuns n gudopepeHumaunm ousaiHa n peknambl
— Kak rpadomyeckoro si3blka 1 peknamMHoro obpauleHus. I'padunyeckuin gnsainH npeacTasneH
Kak NpoeKkTMpOoBaHNe COobLWeHNs B cpepe Bn3yanbHbIX KOMMYyHUKALUWIA, a peknama kak
MapKEeTMHroBas TEXHOOrNs CounanbHON UHXEHEPUN.

KHura 6ynet nonesHoit cneumanuctam B 06n1actu BU3yanbHOM KOMMYHUKaUUN,
NPaKTUKYOWMM On3anHepam U peknammcTam, a TakxXe CTyaeHTaMm, acnmpaHTam u
npenogasaTensam cneunanbHocTen «Peknama», «[AndanH», «<MapkeTuHr», «KoMmyHukauunm».

Collective work is devoted to the matters of theory and practice of creation of designer's and
advertising images in the context of effective visual communications. The fields of intersection
and differentiation of design and advertisement are shown — as graphic language and
advertising message. Graphic design is represented as designing a message in the field of
visual communications, and advertisement is represented as marketing technique of social
engineering.

The book will useful and interesting for specialists in the field of visual communication, for
designers and advertising agents, as we as for students, post-graduates and professors in
«Advertising», «Design», «Marketing», «Communication».




