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Hackonbko ocmbicneH Haw BbI6Op NpoaykTOB (KakoB Haw 6a30Bbiil yPOBEHb KYNbTYpbl
NUTaHWs), BINSIET M MaTepuanbHbliA OCTATOK Ha 3TOT BbIOOP, UMEIOTCS NN (U yYUTBIBAIOTCS
N HAMK) OrPaHNYEHNS NO COCTOSHMNIO 300POBbS, MHOrAa CyWeCTBEHHO MEHSIOWMEe AneTy, v
Tak ganee n Tak panee. CnocobHbl M Mbl PErynnpoBaTh KOMMYECTBO U KA4YECTBEHHbIE
XapakTePUCTUKN NOTPEONSEMOI MUK 1 YTO MOXET NOABUrHYTb HAc Ha 3T0? Kak nameHsercs
Halwe NuWeBOoe NOBEAEHNE MPU N3MEHEHMMN HALLETO MCUXMYECKOro COCTOSHUA? Kak BnmseT
COUUyM - MpaBna, HOPMbI, NULEBbIE CTEPEOTUMbI, MHEHNS 3HAYMMbIX ANS HAc NIOAEN - Ha
noTpebneHne nuwm? Bo3MoXXHO M NCMONb30BaHME MWLM U NpoLecca eabl B KOMMyHUKALMK,
NNn B LEeNsX co3aaHmsa onpeaeneHHoro nmuaxa? Bece atm BONpoChl MOryT pacckasatb HaM He
TONBbKO O TOM, 4TO Mbl €[IMM, HO 1 O TOM, KTO Mbl, Kakune Mbl. I BCE OHM OCBELLEHbI B 3TOW
KHUre.

JaHHas kHura, B NepByto o4epenb, MOXET NPEeACTaBNATb UHTEPEC AN COUManbHbIX U
KNMHWYECKNX NCUXONOr0B, NPaKTUKYIOWMX NCUXONOr0B-KOHCY b TAHTOB M NCUXOTEPanesToB,
Bpayei pasnmyHbIX CneLmanbHOCTeR N NpeacTaBuTeNsM coumnanbHbix Nnpodeccuin. Takxe oHa
OyneT HTepecHa CTyAeHTaM NCUXONOrMYECKNX U MEAULMHCKMX (DaKyNbTETOB U NIOASAM,
CTPEMSALMMCS K CAMOMO3HAHMIO M CAMOPAa3BMTMIO, aKTUBHO MAYWMX MO MNYTU TIMYHOCTHOrO
pocTa.

How conscious is our choice of products (what is our basic level of culture of eating), does the
level of income influence this choice, are there (and do we take them into account) limitations in
terms of health condition that sometimes change the diet substantially? Are we able to regulate
the amount and qualitative characteristics of the food we consume and what can stimulate us to
do this? How does our food behavior change with the change of our psychological state? How
does the social environment - rules, norms, food stereotypes, judgments of people that are
important for us - influence food consumption? Is there a possibility to use foods and the
process of eating in communication or for the purpose of creating a certain image? All these
issues can tell us not only about what we eat but about who we are as well. All these questions
are covered in this book.

This book, first of all, may be of interest for social and clinical psychologists, psychologists
that are practicing in consulting and for psychotherapists, doctors of all specialties and for
representatives of social professions. It will be also interesting for the students of psychological
and medical faculties and for people who are striving for self-discovery and self-development
and who are active on the way of personal growth.




